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the big picture shaping our region’s future

Northeast Ohio’s draw as a powerful, 
dynamic location for business and 

tourism is the centerpiece of Cleveland+, 
a unique regional marketing effort that 
was launched April 26.

Its goals: drive business, tourism 
and convention business to the region 
and instill pride and unity among our 
region’s more than 4 million residents, 
encouraging them to become the region’s 
ambassadors.

Months of research have shaped the 
campaign’s clear, bold vision: Northeast 
Ohio is a powerful, dynamic region 
with rich cultural, recreational and 
educational assets and exciting business 
opportunities.

Cleveland+ was launched by the 
Greater Cleveland Plus Marketing 
Alliance, a group created last year by the 
Greater Cleveland Partnership (GCP); 
TeamNEO, Northeast Ohio’s regional 
economic development organization; 

President 
George W. Bush 
receives a bumper 
sticker from GCP 
Chairman Fred 
Nance promoting 
Cleveland+ 
during a town 
hall meeting with 
members of the 
Greater Cleveland 
Partnership in July.

Everyone benefits from Cleveland+
Marketing campaign aimed at strengthening Northeast Ohio

and the Convention and Visitors Bureau 
of Greater Cleveland (CVB). 

“This is the first campaign to put 
Northeast Ohio’s regional assets together 
under a common brand – Cleveland+,” 
said GCP President and CEO Joe 
Roman. “Business attraction programs 
and travel and tourism efforts around 
the region will be able to use the 
Cleveland+ logo and marketing materi-
als in their individual campaigns, which 
will help provide consistency and fre-
quency of impressions.” 

Here’s how you can support 
Cleveland+:

•	 Send a blast e-mail to NEO-based 
employees letting them know about 
the brand, encouraging them to be 
ambassadors and directing them to 
the Web site (we have a template  
e-mail you can personalize at  
www.clevelandplus.com)

•	 Sign up for the Cleveland Plus 
Marketing Alliance’s monthly e-
newsletter for residents and pass it on 

to your employees or use  
some of its contents for your own 
internal communications. Sign up  
at www.clevelandplus.com

•	 Play the video in company lobbies
•	 Post the video on employee intranets 

or your company’s Internet
•	 Link your company’s Web sites to 

www.clevelandplus.com
•	 Promote the new name and give the 

Web address on outdoor electronic 
signs

•	 Request a Cleveland+ speaker to 
come to speak to a group of employ-
ees (may be of particular interest 
to employees involved in employee 
recruitment) 

•	 For those with large buildings, 
we may be able to offer a 25’ x 
50’ Cleveland+ “We’ve got it all. 
Together.” banner and install it. <<

 

Welcome New 
Investor-Level 
Members
•	 CheckSmart 
•	 The Club at Key Center
•	 Hatch Mott MacDonald Group Inc.
•	 Hawk Corp.
•	 Marine Mechanical Corp.
•	 PR Newswire
•	 Sound Central LLC
•	 Staples Inc. - Steelyard Commons
•	 thunder::tech
•	 Tribco Inc.
•	 Wal-Mart Stores Inc.
•	 Vorys, Sater, Seymour & Pease LLP

Upgrade your membership and gain access 
to organizational decision makers, 
exclusive events and many more perks for 
your business. Call (216) 592-2370 or e-mail 
vip@gcpartnership.com.
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Learn more at  
www.clevelandplus.com. 
Request a free sticker at 
Clevelandplus@yahoo.com.


